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Key Takeaways 

1. Keep your content concise and clear.  
Avoid the third paragraph of this. You want the reader to finish your piece 
understanding what you do, not asking more questions. Rather, consumers 
don’t want to have to try and understand what you’re saying, they want to learn 
from what you’re saying.  
Buzzwords often lead to marketers over-promising and under-delivering.  
Test out “the rubber duck concept.” Explain everything to the rubber duck like 
it doesn’t know what you’re talking about.  

2. Finding your voice takes practice.  
Do yourself a favor and write to write. You don’t need to publish every post; 
what this exercise will do is help you find your voice.  
Ask yourself, “What do I want my persona to be?” When trying to find an 
authentic voice, talk like you write.  
Or, determine your blog’s overarching voice and the expectations of that voice 
early — before even publishing your first post.  

3. You can make an unsexy topic sexy.  
Use data and statistics to put the product you’re marketing into perspective. 
Emphasize, and lead with, how your product will impact people or businesses.  
“Context is important, but more important is a newsworthy angle.” Is your 
company fundraising or moving into bigger office space? Provide anything you 
can in terms of customer numbers and revenue.  
Consider adding a human element to the pitch.  

4. Don’t forget the basics when pitching.  
Pay attention to detail. Have you spelled the name of the person you’re pitching 
right?  
Know who you’re marketing to. If it’s the Boston Business Journal, have you 
made it clear why your story matters to Boston?  

5. Social media matters.  
As does every single word you’re tweeting with. “Delete anything superfluous.”  
Latch on to relevant tweets or trending hashtags. Make yourself part of the 
conversation. 

https://blogs.akamai.com/2015/01/behind-the-live-stream-of-super-bowl-xlix.html
http://blog.codinghorror.com/rubber-duck-problem-solving/


          

When posting on social, consider: A) Who’s the target audience? And B) How 
will someone see this post? Will it just be the headline, a photo, etc.? 

6. Make sure you’re building, but also maintaining, relationships.  
If it’s a new relationship, provide context for why you’re reaching out.  
Do you and the person you’re pitching have someone in common? Ask that 
person to make an introduction.  
After you build the relationship, make sure you’re following up and maintaining 
that relationship.  

7. “The next time you’re reading something you enjoy, ask yourself why you 
enjoy it.” 

Write something you would want to read yourself.  
 


